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Grade 5 to 6 Curriculum Correlations Y

JA learning experiences align with several aspects of the Ontario Ministry of Education curriculum and
priorities. Below are examples of how this learning experience can be used to achieve some of the required
learning outcomes of the curriculum. This JA learning experience also aligns well with the following areas of
the curriculum: Math & Business

Course Curriculum Objective

Social Studies

e Strand A3.5 Describe contributions of
various groups and communities to
Canadian society.

e B21, B3.5 Formulate questions about
social/environmental issues and
understand the role of local business in
resource use.

Grade 5
Mathematics, Financial Literacy

e Strand F1.1, F1.5 Identify institutional
incentives, spending effects, and create
basic financial action plans.

Language
e Strand 1.2, 1.4 Listen actively, respond to
ideas in a group, and make relevant
contributions to discussions.
e Strand 3.1, 3.2 Produce media texts using
diverse forms, purposes, and audiences,
present ideas persuasively.

JA Learning Experience
Connection

¢ Empowers students to explore
business and entrepreneurship in a
fun, hands-on way. Students work in
teams to brainstorm a unique
business idea, create a business
model canvas, develop marketing
material, and learn how to pitch their
idea in a friendly classroom
competition. The winning team will
enter their business idea into a
regional competition.

e Students will learn about different
types of businesses and organizations
and learn about the important roles
that entrepreneurs play in our
communities.

e Students will practice pitching their
ideas to others and develop
teamwork, leadership, and
responsibility.



Course Curriculum Objective

Social Studies
e Strand B1.2, 3.5 Analyze the importance of
international trade and how Canadian
businesses operate globally.

Mathematics

e Financial Literacy F1.1, F1.2, F1.3
Demonstrate an understanding of value,
commercial transactions, and financial
management.

e Students learn to calculate net profit vs.
gross revenue and factor in operational
expenses.

Grade 6

Language

e Strand 1.2, 1.4 Literacy Connections,
Engage in collaborative academic
discussions and listen critically to evaluate
peer arguments.

e Strand 3.1, 3.2 Expression & Innovation,
Create complex media texts for specific
markets and deliver structured,
persuasive multimedia presentations.

JA Learning Experience
Connection

e Empowers students to explore

business and entrepreneurship in a
fun, hands-on way. Students work in
teams to brainstorm a unique
business idea, create a business
model canvas, develop marketing
material, and learn how to pitch their
idea in a friendly classroom
competition. The winning team wiill
enter their business idea into a
regional competition.

Students will learn about different
types of businesses and
organizations and learn about the
important roles that entrepreneurs
play in our communities.

Students will practice pitching their
ideas to others and develop
teamwork, leadership, and
responsibility.
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	Course
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	Social Studies
	Strand A3.5 Describe contributions of various groups and communities to Canadian society.
	B2.1, B3.5 Formulate questions about social/environmental issues and understand the role of local business in resource use.

	Mathematics, Financial Literacy
	Strand F1.1, F1.5 Identify institutional incentives, spending effects, and create basic financial action plans.

	Language
	Strand 1.2, 1.4 Listen actively, respond to ideas in a group, and make relevant contributions to discussions.
	Strand 3.1, 3.2 Produce media texts using diverse forms, purposes, and audiences, present ideas persuasively.
	Empowers students to explore business and entrepreneurship in a fun, hands-on way. Students work in teams to brainstorm a unique business idea, create a business model canvas, develop marketing material, and learn how to pitch their idea in a friendly classroom competition. The winning team will enter their business idea into a regional competition.
	Students will learn about different types of businesses and organizations and learn about the important roles that entrepreneurs play in our communities.
	Students will practice pitching their ideas to others and develop teamwork, leadership, and responsibility.


	JA Learning Experience  Connection


	Course
	Grade 6
	Curriculum Objective
	Social Studies
	Strand B1.2, 3.5 Analyze the importance of international trade and how Canadian businesses operate globally.

	Mathematics
	Financial Literacy F1.1, F1.2, F1.3 Demonstrate an understanding of value, commercial transactions, and financial management.
	Students learn to calculate net profit vs. gross revenue and factor in operational expenses.

	Language
	Strand 1.2, 1.4 Literacy Connections, Engage in collaborative academic discussions and listen critically to evaluate peer arguments.
	Strand 3.1, 3.2 Expression & Innovation, Create complex media texts for specific markets and deliver structured, persuasive multimedia presentations.
	Empowers students to explore business and entrepreneurship in a fun, hands-on way. Students work in teams to brainstorm a unique business idea, create a business model canvas, develop marketing material, and learn how to pitch their idea in a friendly classroom competition. The winning team will enter their business idea into a regional competition.
	Students will learn about different types of businesses and organizations and learn about the important roles that entrepreneurs play in our communities.
	Students will practice pitching their ideas to others and develop teamwork, leadership, and responsibility.
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