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INTRODUCTION
Rising to new challenges
It’s no surprise to say that the 2021–2022 school year 
saw many changes, challenges and opportunities. 
Although students, educators, parents and employers 
continued to be affected by COVID-19, we were 
inspired by the hope, optimism and enthusiasm of our 
entire community this year.

From virtual learning and a ‘new normal’, to questions 
about what the future might hold — we continued 
to empower and support a new generation in this 
changing world.

Turning challenges into 
opportunities
This year we launched a new strategic plan — 
Empowering a New Generation, setting out an 
ambitious vision to empower youth across our region.

Our vision
A world in which young people have the skillset and 
mindset to build thriving communities.

Fulfilling our purpose
Fulfilling our purpose is absolutely key to achieving 
our vision. To do this, we:

• Adapted our learning experiences and approach to 
better reach and support students through digital 
learning. 

• Continued to innovate, creating unique 
experiences to inspire hope and optimism in youth 
in an uncertain world. 

• Activated our networks in new and exciting ways 
to build community connections and maximize our 
impact for students.

of JA Company Program students gain real-
life experience that will help them in pursuing 
future opportunities*

of Economics for Success students are 
confident they have the skills to plan the 
future they want**

of teachers agree that JA supports key 
learning outcomes aligned with school 
curriculum***

*JA Central Ontario Company Program survey, Openly, 2022

** JA Economics for Success survey, Crestview, 2021

*** JA Central Ontario programs survey, 2021–2022
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A message from the Chair of our Board of Directors  
and our President and CEO
The world is changing — and fast. After two years 
of a global pandemic, social transformations and 
economic uncertainty, young people across Central 
Ontario are looking ahead to a future that is full of 
opportunity and hope.

To better support youth in changing times, JA Central 
Ontario and our worldwide network have refocused 
our vision and values. With a new local strategic plan, 
youth-focused impact model, and refreshed global 
brand identity, we are empowering a new generation 
to shape the future: no matter what this future holds.

So, what did this mean for the 2021–2022 
school year?

In the past year, JA Central Ontario has radically 
focused on fulfilling our purpose. Our vision is a world 
in which young people have the skillset and mindset 
to build thriving communities — so how did we work 
towards achieving this vision in the past year?

WE ADAPTED

This year, we focused on evolving our learning 
experiences to remain relevant to students today. 
New, engaging experiences brought our three 
focus areas — financial health, work readiness and 
entrepreneurship – to life in exciting and unique ways.

WE INNOVATED

Tackling online learning fatigue and focusing 
on student engagement, our team continued to 
meet students where they are — at home and at 
school. We brought learning to life and equitably 
reached students through unique digital platforms, 
experiences and events.

WE ACTIVATED

The JA Central Ontario community brings our impact 
to life. We continue to expand and work closely with 
our network, encouraging our students to do the 
same — together, we are building the world we want 
to see for young people across Central Ontario.

Building optimism, resilience and hope

Young people tell us they’re anxious about what’s 
ahead. Employers are looking for the next generation 
of employees to bring different skills to support the 
future of work. Governments are looking for ways to 
build back stronger in an uncertain economy.

We know there are challenges and opportunities ahead.

Here at JA Central Ontario, we’re focusing on an 
exciting vision for the future — a future that is 
centred around young people and their capacity for 
positive change. We believe wholeheartedly in the 
boundless potential of youth to transform the world. 
By supporting students to develop their self-efficacy 
and self-belief, we are setting them up with the skills, 
connections and confidence to build a future that 
works for them and their communities.

In the coming year, even more JA students will 
transform from thinking “I can’t” to “I can” with 
support from our incredible network of educators, 
volunteers, partners and donors — opening a world of 
endless possibilities.

As we look ahead, we are excited to empower 
even more students to find their path and pursue 
their dreams.

Chris Manning 
Chair, Board of Directors

Jennifer Holmes Weier 
President and CEO

https://www.jacentralontario.org/empowering-a-new-generation-a-new-impact-focused-strategic-plan/
https://www.jacentralontario.org/imagine-a-world-in-which-young-people-have-the-skillset-and-mindset-to-build-thriving-communities-this-is-the-world-we-are-building-here-at-ja-central-ontario/
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OVERVIEW
2022 IMPACT SNAPSHOT

JA Central Ontario was able to reach even more 
students through our digital experiences. We brought 
our three focus areas to life in a changing world:

FINANCIAL LITERACY

Our financial literacy programs went online, through 
virtual classrooms across the region.

WORK READINESS

Virtual events and networking sessions connected 
students and industry leaders through career events, 
workshops and innovation challenges.

ENTREPRENEURSHIP

JA Company Program students were challenged 
to build a completely online business, to prepare 
students for their digital future.

In addition to ensuring our learning experiences 
remained relevant and exciting, we also focused on 
modernizing our organization. This year, JA Central 
Ontario:

• Reached gender parity on our Board of Directors.

• Modernized our HR policies to reflect the 
equitable, inclusive organization we are today.

• Transitioned to a hybrid working model reducing 
our travel footprint and promoting work-life 
balance.



4

JA CENTRAL ONTARIO • 2021–2022 ANNUAL REPORT 

ADAPTING
NEW APPROACHES FOR 
CHANGING TIMES
In the past school year, we developed a range of 
innovative, high-impact experiences to bring digital 
learning to life. We worked closely with educators, 
partners and funders to deliver learning experiences 
that reflect our students’ reality as they plan ahead — 
as well as empowering them with real-world skills.

Highlights
WORKING WITH THE BUSINESS COMMUNITY TO 
INSPIRE HIGH SCHOOL STUDENTS
Working closely with our partners Zurich Canada 
and the Z Zurich Foundation, we developed a unique 
offering for high school students to prepare them for 
the future of work. 

The JA Career Accelerator is a new two-year 
development experience for students in grades 
10 to 12. Over 100 students joined year one of this 
program, which included two JA experiences. 
Through JA’s Career Success Skills, students found 
and developed their personal brand, explored their 
interests and learned all about the dynamic workforce 
awaiting them when they graduate high school. 
The online event World of Choices brought together 
students planning their careers and industry experts 
who provided mentorship and support for students.

BUILDING A FINANCIALLY CAPABLE GENERATION 
WITH HSBC AND JA WORLDWIDE
We’ve joined forces with HSBC and JA Worldwide 
to bring financial capability to life for students across 
Central Ontario. This unique digital experience 
combines an educational app and a hands-on 
innovation challenge to empower grade 8 students 
with critical money management skills and the 
confidence and understanding to put them 
into practice.

Over 100 grade 8 students competed in teams in this 
exciting innovation challenge. The winning team 
headed to the Global FinCap Challenge — a virtual 
competition where students presented their winning 
ideas on a global stage.
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INNOVATING
CREATING UNIQUE EXPERIENCES
JA’s learning experiences continued to inspire and 
prepare young people through the past school year. 
Through innovative programming and engaging 
platforms, we brought digital learning to life — 
equitably reaching young people across our region. 
Our online experiences engaged students differently 
from traditional learning experiences — promoting 
connection, community and a sense of togetherness 
for all.

Highlights
EMPOWERING YOUNG WOMEN AND 
SUPPORTING ALLYSHIP
World of Choices: Empowering Young Women 
brought over 500 students together with expert 
mentors and exciting speakers in an interactive online 
venue. Focusing on celebrating and championing 
women in the workplace, we welcomed students of 
all genders to join in conversations about allyship and 
the importance of creating a gender-inclusive work 
environment. Students engaged with industry experts 
and learnt about the career options open to all young 
women while exploring the importance of equity, 
diversity and inclusion in the workplace. 

GETTING HANDS-ON WITH THE FUTURE THROUGH 
FUN, ONLINE COMPETITIONS
Over 12,272 young people joined our interactive online 
competitions, getting hands-on with the worlds of 
work and finance. Through the Investment Strategies 
Program (ISP), students across our region learned 
about the stock market and how to build a successful 
investment portfolio. Students built and managed 
their research and simulated stock portfolios using 
real-time stock market data.

The JA Titan competition proved equally popular with 
high school students in Central Ontario. Through this 
online, interactive experience, students in grades 9 to 
12 learnt the fundamentals of creating a business — 
becoming CEO of their own company and striving to 
succeed in a highly competitive industry.

https://www.jacentralontario.org/learning-experiences/grades-9-to-12/#isp
https://www.jacentralontario.org/learning-experiences/grades-9-to-12/#isp
https://www.jacentralontario.org/learning-experiences/grades-9-to-12/#titan
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MEET OUR STUDENTS
OWEN, ISP WINNER
Owen from Port Perry High School was the 
overall winner of the 2022 spring Investment 
Strategies Program.

“After taking a few stock market investing courses 
over the Summer, the JA Investment Strategies stock 
market game gave me a great platform to practice 
and use these skills in real-time with close to real 
rules. Over the period of the game, I learned about 
shorting and leveraging while doing my own research. 
My favourite part about the game was the rules. For 
example, you can’t sell your stocks for an hour after 
your purchase, and you can’t buy stocks under two 
dollars. The one-hour rule made playing the game 
harder and added more strategy.”

QUINN, JA TITAN WINNER
Quinn from Abbey Park High School won the 2022 
spring Titan Challenge.

“The JA Titan Competition is a great way to engage 
students, such as myself, who are interested in the 
day-to-day responsibilities and operations of a CEO. 
I found success by trusting my instincts to make 
difficult decisions and overcome investing, marketing, 
and pricing challenges. I would recommend all 
business courses to include this competition into 
their curriculum, as it is an amazing opportunity for 
students to expand their knowledge and have fun.”

MATHEW, JA TITAN WINNER
Mathew from Markville Secondary School won the 
2022 winter Titan Challenge.

“Thank you, JA, for the opportunity to win a 
scholarship and allow me to participate in the JA Titan 
Challenge. This challenge was fun because I got 
the freedom to design my own product and make 
changes however and whenever I felt I needed to, as 
the CEO. This challenge was very educational because 
it taught me that if you overprice items no one will 
buy them and reinforced my understanding of supply 
and demand.”
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ACTIVATING
BUILDING THRIVING COMMUNITIES
Our learning experiences and fundraising events are 
tightly linked to communities across Central Ontario, 
connecting a wide range of students, supporters and 
volunteers. From provincial and regional learning 
experiences to virtual networking and fundraising, we 
are grateful for the opportunity to contribute to the 
communities in which we work.

Highlights
A NEW GENERATION OF ENTREPRENEURS
JA’s Company Program is building a new kind 
of youth entrepreneur. Community-focused, 
collaborative and creative, Company Program 
students create their own companies and gain the 
resilience, ingenuity and confidence to shape the 
future. This year, over 480 students supported by 
230 advisors created 40 unique, youth-led businesses. 

From apparel and gifts to community initiatives and 
youth support networks, our students created an 
incredible range of innovative, dynamic companies.

BUILDING A STRONGER FUTURE WITH SKILLED 
TRADES AND TECHNOLOGIES
JA empowers the next generation to become 
entrepreneurs and leaders in the growing skilled 
trades and technology sectors. With funding from the 
Ministry of Labour, Training and Skills Development, 
we developed a unique initiative to support students 
interested in these vital sectors. Two province-wide 
online events kicked off this project, bringing together 
students with expert speakers and mentors who 
shared their expertise, experience and insights and 
showcased the breadth of career choices available 
to students. Following these introductory events, 
JA Central Ontario students participated in our 
flagship Company Program. Mentored by experts 
from the skilled trades and technologies, they 
developed the skills needed to succeed in these 
important sectors. We rounded off this initiative 
with an online showcase experience for students to 
network and share their unique companies.
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FUNDRAISING
A huge thank you to the individuals, corporations 
and foundations who increased our impact by 
fueling our mission. With this vital support, we 
brought JA learning experiences to students across 
our region. We know this year has been full of 
changes and opportunities — with the support of 
our partners, we continue to build resilience and 
adaptability in a changing world. 

A COLLABORATIVE APPROACH TO 
RAISING AWARENESS AND FUNDS
This year, we ran our very first peer-to-peer 
fundraising campaign. Our network spread the 
word and raised funds through friends, family and 
colleagues. Together, we raised over $25,000 in 
support of our flagship Company Program.

Thank you to the team of outstanding individuals 
who led this campaign to great success!

• Rene Alvarez
• Adejisola Atiba
• Anthony Boright
• Roosevelt A. Fernandes
• Craig Keates
• Haya Khan
• Vivian Leung

33RD ANNUAL GOVERNORS’ 
CELEBRATION
We came together with partners, supporters and 
students on November 30th for our annual signature 
fundraising event — the Governors’ Celebration. 
It was a pleasure to experience, as a community, 
the impact and importance of JA Central Ontario’s 
work. We were joined by representatives from over 
40 organizations and over 70 students and alumni. 
We raised more than $284,000 to inspire our students 
and prepare them for a changing world. Our fantastic 
emcees, Bruce and Myah, took us through a packed 
agenda — we heard from inspirational alumni, gained 
fascinating insights into the future of work thanks to 
JA Worldwide and EY Global, and learned how we can 
all empower a new generation of JA students.

https://www.jacentralontario.org/company-program/
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Corporate Partners
Changemakers

 
Champions 
 
 
 
 

Innovators

Accelerators
• Accenture
• ACI Worldwide
• ADP
• Aecon 
• AIG
• Altus Group
• Antares Capital
• Axis Capital
• Broadridge
• Burgundy Asset Management
• Canada Life
• Capital One
• Colliers International
• Community Trust
• Crestview
• Cushman & Wakefield
• Dentons Canada LLP
• Dickison Wright
• EDC
• Edward Jones
• Fairfax Financial Holdings Ltd.

• Fairstone
• Franklin Templeton
• Grant Thornton LLP
• Highcourt Breckles Group
• IFDS
• IIROC
• Instar Asset Management
• Intact Financial
• J.P. Bickell Foundation
• Jarislowsky Fraser
• Kingsett Capital
• Kinross Gold Corporation
• Kyndryl
• Liberty Mutual
• LoyaltyOne Co (Airmiles)
• Marks & Clerk
• Newmarket Hydro
• No Fixed Address
• Osler, Hoskin & Harcourt LLP
• People Corporation
• Realstar Management 

• Richardson Wealth Ltd
• Rycom
• SGH Design Partners
• Soroc Technology
• Staples
• State Street
• Sun Life Financial
• Sutter Hill Development
• Swiss Re
• TC Energy
• The Actuarial Foundation of 

Canada
• Thomas, Large and Singer
• Tippet Foundation
• TMX Group
• Torys LLP
• Transunion Canada
• Wealthsimple Foundation
• Wells Fargo
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Individual Donors

The generous help of our individual donors empowered thousands of students across our region. Thank 
you to every one of our donors, we are grateful for your support. Below you will find a list of donors who 
have donated over $100.

ENABLERS
$2,500 and above
• The Andy and Beth Burgess 

Family Foundation
• Jamie & Karen Collins
• Chris Cornell
• David Dalziel & Stephanie 

Moneyouse
• Jennifer Holmes Weier
• Chris Manning

• Cam Murray
• Fabricio Naranjo
• Barbara Ritchie
• David Ruston
• Benjamin Tal
• Derek Vernon
• Anonymous Donor

INFLUENCERS
$500–$2,499
• Adejisola Atiba
• Robert Baillie
• Naveen Balakrishnan
• Margaret Blake — Staples 

Business Advantage
• Anthony Boright
• Stephanie Brown
• Manisha Burman
• Anna Chen
• Nicole Court
• Michelle Cowan
• Jennifer Cutajar
• Katherine Dalziel
• Bryceson Dodge
• Rino D’Onofrio — RBC Insurance
• Jane Eisbrenner
• Ryan Fagan &  

Altus Group Limited

• Andrew Fu
• Joy Gonsalves
• Stephen Jurisic
• Dan Juskovic
• Mohammad Keshoofy
• Olga Korpalo
• Dominic Lui
• Prashant Matta
• Kelly McInenly
• Gordon McIlquham
• Michael Meehan
• Tracy Molino
• Robert Morash
• Andrew Murphy
• Joseph Palermo
• Garth Pepper
• Dean Percy

• Hitesh Peshavaria
• Alex Pettes
• Sarah Robson
• Paul Sabbagh
• Hisham Sadiyyah
• Sevgi Sevi
• Giancarlo Sessa
• Tanya Sinha
• Rich Skippon
• Cynthia Stark
• SGH Design Partners
• Michael Tucker
• Steve Tyers
• Karrie Van Belle
• Theresa Warnaar
• Three Anonymous Donors
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MOTIVATORS
$100–$499
• Adewunmi Ajayi
• Alleli Alcasid
• Derek Altimas
• Rene Alvarez
• Tim Baxter
• Willa Black
• Alec Boright
• John F Brown
• Spencer Buck
• Gianluca Cairo
• Ray Chan
• Anna Chen
• Flora Cheung
• Sara Chin
• Edward Chun
• Mike Cindric
• Tereza Coutinho
• Simone Cowdery
• Nick Creatura
• Nikki Cule
• Daniela Cunha
• Michael Curci
• Stephen Dafoe
• Stuart Davis
• Cyril DeCunha
• Raymond Dela Paz
• Sarah Durnan
• Lynn-Marie Early
• Nina Engelstad
• Jennifer Evans
• Kenneth Fernandes
• Bridget Folk
• Mitchell Fong
• John Francis
• Gale Geddes
• Rina Greer

• Janet Griffiths
• Marianne Grimaldi
• Gabe Hayos
• Tom Heintzman
• Grant Hicks
• Eleanore Ho
• Darrin Homer
• Yelyzaveta Honcharova
• Cathleen Hughes
• Per Humle
• Carol Huynh
• Rui Jack
• Jennifer James
• Stephanie Johnston
• Eddie Jurinic
• Olena Karpushyna
• Sherri Keam
• Gordon Kilpatrick
• Arta Kogan
• Elena Kroupa
• Justin Kutyan
• Jared Kwart
• Edward Chun Ming Lam
• Jill Lankin
• Pasqualina Lanni
• John Lettieri
• Vivian Leung
• Marion Leung
• Luke Lichty
• Dominic Lui
• James Mackintosh
• Jane Manansala
• Bob McCulloch
• Yuill McGregor
• Randy McIver
• Michelle Micuda

• Oksana Narodenko
• Enrique Olivo
• Yvonne Ouyang
• Alexis Pena
• Gowttam Perinpanayagam
• Joseph Petrie
• Jacob Pinto
• Cathy Prior
• Nichole Quan
• Asif Rafiq
• Karine Richard
• Kelly Seymour
• Steven Sharma
• Rob Simmons
• Nataliya Sobolenko
• Janelle St
• Denis St
• Eric Stern
• Erica Stone
• David Svadjian
• Kristina Szoke
• Dev Tewari
• Kathy Thompson
• Gino Tieri
• Colette Tom
• Angus Tucker
• Lesley Tulipano
• Pafoua Vang
• Cindy Wahler
• Michael Warner
• Ardene Wertheim
• Valentina Wong
• David Yuan
• Seven Anonymous Donors
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OUR LEADERSHIP
BOARD OF DIRECTORS
Chris Manning
Chair, Board of Directors

Anthony Boright
Vice-Chair, Board of Directors

Chris Cornell
Treasurer; Chair, Operations 
Committee; Interim Chair, Investment 
Committee

Cindy Wahler
Chair, Governance &  
Nominations Committee

Cynthia Stark
Director

Dean Percy
Chair, Golf Committee

Hitesh Peshavaria
Director

Jon Taylor
Past Chair, Board of Directors

Kelly McInenely
Director

Manisha Burman
Director

Michelle Cowan
Director

Naveen Balakrishnan
Director

Nicole Court
Director

Prashant Matta
Director

Rhonda Klosler
Director, Past Chair,  
Board of Governors

Stephanie Brown
Director

Stephen Jurisic
Director

Steve Tyers
Director

Tracy Molino
Director

Vivian Leung
Director

SENIOR LEADERSHIP
Jennifer Holmes Weier
President and CEO

Simone Cowdery
Senior Director, Programs

Katherine Dalziel
Senior Director, Finance and Operations

Erica Stone
Senior Director, Corporate & Community Partnerships
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BOARD OF GOVERNORS
Andrew Volpe
Director & Portfolio Manager
Jarislowsky Fraser Limited

Benjamin Tal
Deputy Chief Economist
CIBC

Cameron Murray
SVP, Client Services & CIO
Fidelity Investments Canada

Chuck Scott
CEO Canada
Cushman & Wakefield

David Dalziel
Partner, Audit & Assurance
Deloitte

Dave Hickey
Regional Sales Director
Staples Canada

David Ruston
Partner, Head of Patents
Marks & Clerk

Derek Vernon
VP, Head, Enterprise
Payments Modernization
BMO Financial Group

Duane Green
President & CEO
Franklin Templeton Canada

Fabricio Naranjo
Partner, National Actuarial Services
RSM Canada

Garth Pepper
President, North America
Middle Market
Liberty Mutual Canada

Gianluca Cairo
VP, Operations and Strategy,
Public Sector
Ceridian

Jamie Collins
SVP, Operations & Delivery,
Canadian Personal Banking
TD Bank

John F. Lettieri
Founder, President & CEO
Hero Certified Burgers

John D. Shoniker
SVP, Partner
People Corporation

Karim Kanji
President & CEO
Sutter Hill Investment Corp.

Karrie Van Belle
Chief Marketing & Innovation Officer
AGF

Katherine MacMillan
President & CEO
IFDS

Richard Skippon
Partner
Ernst & Young (EY)

Rino D’Onofrio
Head, Canadian Insurance Business
RBC Insurance

Robert Baillie
President & CEO, State Street Canada & 
Head, Asset Owner Segment, 
North America
State Street Trust Company Canada

Ryan Fagan
EVP, Ontario & Atlantic
Altus Group

Sarah Robson
President & CEO
Marsh Canada

Stephanie Terrill
National Leader of Management 
Consulting
KPMG LLP

Stuart Davis
EVP, and Global Head,
Financial Crimes Risk Management 
Scotiabank

Tarek Naguib
VP, Personal Banking - Ontario and 
Merchant Relationships
National Bank

Theresa Warnaar
SVP, Retail & Asset Resilience
KingSett Capital

Tim Lefebvre
Managing Director
Accenture

Xerxes Cooper
President & CEO
Kyndryl Canada
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FINANCIAL OVERVIEW
For JA Central Ontario, the 2021–2022 school 
year marked the beginning of our recovery from 
the COVID-19 pandemic and related operational 
challenges. We continued to adapt and develop our 
learning experiences and fundraising activities in 
an online world, learning from the successes of the 
previous year to ensure student impact in this ever-
changing environment.

This year’s revenue of $2.5 million is a year-over-year 
increase of 25%. This reflects a significant rebound 
from the previous fiscal year, which was negatively 
impacted by the challenges of operating in pandemic 
conditions. Our 2021–22 revenue was spurred by a 
mix of one-time and multi-year funding agreements, 
as well as generous individual donations and 
foundation grants. 

While revenue has begun to recover, operating in 
a virtual and pandemic environment has increased 
expenses across the organization. This year’s mix of 
learning experiences had a higher cost structure, 
fundraising during the pandemic was challenging, 
and the effects of inflation took their toll on financial 
results. Government COVID-19 subsidies also came to 
an end during this fiscal year.

Nevertheless, throughout the year we saw a path 
to recovery as pandemic restrictions ease, building 
back a sustainable foundation for the future of 
our organization.
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FINANCIALS

Statement of Financial Position  
As of June 30, 2022

2022 2021

Assets

Cash & Investments $ 2,398,803 $ 2,921,018

Accounts Receivable & Other Assets 372,126 175,819

Total Assets 2,770,929 3,096,837

Liabilities

Accounts Payable & Accrued Liabilities 146,766 152,340 

Deferred Contributions 176,391 213,166 

Total Liabilities 323,157 365,506 

Net Assets

Unrestricted 747,772 1,031,331

Endowment Fund 500,000 500,000

Internally Restricted 1,200,000 1,200,000

Total Net Assets 2,447,772 2,731,331

Total Liabilities & Net Assets $ 2,770,929 $ 3,096,837

Statement of Operations 
for the year ended June 30, 2022

Revenues

Program Designated Contributions $ 1,823,589 $ 1,477,257 

Donations and Other Contributions 182,729 179,451 

Special Events 397,015 314,765 

Interest and Other Income 128,854 58,203 

Total Revenue 2,532,187 2,029,676 

Expenses

Program and Materials   961,370   712,888 

Special Events   130,020   77,906 

Resource Development   442,811   420,560 

Administration & Program Support   812,292   709,657 

Facilities   155,074   155,900 

Marketing 67,245 72,822 

Total Expenses 2,568,812 2,149,733 

Excess / (Deficiency) of Revenue Over Expenses Before Undernoted Items   (36,625)   (120,057)

Government Subsidy   88,702   279,067 

Unrealized Gain (Loss) on Investments (335,636) 200,698 

Excess / (Deficiency) of Revenue over Expenses $ (283,559) $ 359,708 
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